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QUALIFICATIONS

+ Over two decades of experience in graphic and web design

+ Expert in layout, typography, and photo editing for print and digital media
- Skilled in eBook, magazine, and book design; HTML and PDF conversion
- Strong knowledge of pre-press and print production processes

+ Experienced in multilingual design (English, French, Spanish, Portuguese)
+ Adaptable to tight deadlines, budget constraints, and diverse client needs

PROFESSIONAL EXPERIENCE

Aviation Supplies and Academics
Graphic Designer ¢ Seattle 2016 - 2021

Conceptualized modern book covers and layouts in line with publisher
standards. Sourced aviation-related images and created mockups. Edited
photos and illustrations for low-res digital adaptations and B/W printing.
Converted print books to digital (PDF, EPUB). Produced technical illustrations
for aviation textbooks. Designed packaging for pilot supplies and PowerPoint
presentations for educational bundles.

Freelance - Contractor
Graphic and web Designer ¢ Seattle 2004 to 2016

Worked with small businesses, schools, organizations, local magazines,
marketing and printing companies (Sands Costner, Sound Business Forms,
Industry Sign and Graphics, Seattle Child Magazine, etc..).

Summary: Collaborated with clients on all aspects of projects—from
brainstorming business names to defining brand strategy, concept, and
design. Created signage/packaging mockups and supported clients through
printing and production (quotes, follow-up, final delivery or installation).
Worked a wide array of projects from logos to collateral printed materials,
packaging, signage, illustrations, website designs/updates, digital newsletters
and social media ads. Handled bilingual work in English, Spanish, and French
for various clients and organizations.

ColorsNW Magazine
Art Director ¢ Seattle 2006 to 2008

Responsible for layout of featured stories and ad placements. Collaborated
with editor and photographers on article visual themes and prepress file
preparation. Designed client ads on request.

Led the full magazine redesign (cover, masthead, typography, color palette,
table of contents, calendar of events, etc.) while maintaining the existing
layout until launch. In charge of internal documentation designs: media
kits, anniversary event logos, illustrations, invitations, programs, signage,
mailers among other tasks.

AT A GLANCE

+ Logo design, brand guidelines, collaterals

+ Web design, Wordpress, SEO, social
media management

+ Book and eBook design

+ Magazines, newsletters, reports

+ Advertisement for print and web

+ Landing pages, email newsletters

+ Mailchimp, Google survey forms

+ Environmental signage, mockups

+ Packaging, prototyping, sketching

+ Powerpoint presentations

- Translation, proofreading, voiceover

SKILLS

- Adobe Creative Suite: InDesign,
Photoshop, lllustrator, Lightroom,
Dreamweaver, Acrobat

+ Microsoft Office: Word, Excel,
Powerpoint, Outlook

+ Wordpress. Squarespace.

Good knowledge of HTML and CSS

+ Canva. Aperture. Corel Painter. iMovie.
FontExplorer, Suitcase

- lllustration (in different medias)

+ Bookbinding skills. Prototyping skills

EDUCATION

Associate Degree | Graphic Design
and lllustration

Seattle Central Community College - 2005
(Dean'’s list).

International Trade Course
Univers. Mirail, Toulouse - France 1995

Technical Degree | Administration
(Honor Roll) Toulouse, France - 1993

Technical Degree | Commerce,
Accounting and Communications
Toulouse, France - 1991

LANGUAGES

Fluent in English, French
Good knowledge of Spanish, Portuguese



WEB | Bilingual English / French website

Design, translation and stock photo research and treatment. ryvhid.com

RIVIERA

HYDRAULICS

RIVIERA

HYDRAULICS

Your source for
hydraulic expertise

Consulting. Troubleshooting. Solutions. "Y()tl'e S()lll.ce ell
oD - expertise
hydraulique

Consultation. Dépannage. Solutions.

Contact ‘Qui sommes-nous

Solutions from a technical expe
providing effective results.

What we do Solutions et résultats efficaces par
v e dev un expert lechnique.

Our expertise Notre expertise Notre champ d’actiol

With over 30 years experience Avec plus de 30 ans d'expérience dans le Nos domaines d'expertise comprennent:

Our mission

Wewant to help! Whether it's

Notre mission

Nous voulons vous aider ! Q

Projets

Codits et paiement

Contact

Contact

Submit




WEB | Travel website

Design and stock photo research and treatment. chocolatine.biz

YOUR TRAVEL EXPERT

FOR TASTEFUL VACATIONS TO FRANCE

CHOCOLATINE

YOUR WISH IS OUR COMMAND!

Chocolatine creates distinctive and personalized travel vacations
and arrangements throughout France while providing discerning
clientele with the highest level of personalized service, integrity,
and above all, flexibility.
A BIT ABOUT CHOCOLATINE

* We have been a proud Virtuoso Preferred Tour Operator / Onsite for France for 15 years.
« Chocolatine is an Exclusive Virtuese company.

* Wae are ultimately flexible at all levels, and our staff is personable and accommodating. No matter the requast, we are easy to work

with!

+ Because of our expertise and experience in France, we have built close, long lasting, and relisble relationships with our Franch
partners.

VALUABLE ASSISTANCE TO YOUR AGENCY... UNIGUELY CHOCOLATINE!

« France (including Corsica) is our exclusi
* We are based in Seattle and are always
* Wa also maintain an office in France wi]

+ No minimum

France is our exclusive
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Euros, Canadian or Australian dollars. Commi WE KNOWiIT
ctherwise requested, we prasent quotes as a

n the USA

Our guides g & ‘
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PRINT | Aviation Supplies and Academics

Cover design, stock photo research. Photoshop work on images, page layout, typography research, creation of technical
illustrations, tables, graphs, etc. Conversion to epub and PDF format with bookmarks and hyperlinks.
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PRINT | Aviation Supplies and Academics

Cover design for the Test Prep annual series. Stock photo and typography exploration, Photoshop modification of
stock images, page layout. Theme research to allow covers to work in all colors of the palette assigned to the series.
Conversion of all applicable images for related products such as CDs and digital versions.
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PRINT | Aviation Supplies and Academics

Cover design, stock photo research. Photoshop work on images, page layout, typography research, creation of technical
illustrations, tables, graphs, etc.. Conversion to epub and PDF format with bookmarks and hyperlinks.

Ground Systems

UNMANNED AIRCRAFT SYSTEMS require a collection of ground-based components,
which although not as glamorous as airborne components, are just as essential in
order to operate safely and effectively. These components are commonly referred to

together as a ground control station (GCS). The elements of a GCS include an inter-

face device, telemetry transceiver 3
(RC) transmitter, payload interface, and power sources.

Interface Device

‘The interface device is a means of displaying data received from the aircraft for moni-
toring flight status as well as command options for controlling the aircraft. In most
cases, the interface device is a laptop, tablet, or mobile device running appropriate
‘mission control software.

“This software will usually be accompanied by the software drivers required to
utilize the telemetry transceiver unit. The primary function of this software is twofold:
to present telemetry data coming from the aircraft o the user and to allow the user
to transmit commands to the aircraft. This mission control software may have a
secondary purpose of configuring and maintaining the aircraft (for example, accessing
system errors, troubleshooting issues, or analyzing power

/ SELECTING A SYSTEM
‘When selecting an interface device, the first important consideration is ensuring it
will support the mission control software, as not all of these software packages are
agnostic to operating on all systems. Furthermore, it is essential to select a system

Unmanned System Components suitable for the mission profile and operating environment in which it will be used.

‘These considerations may lead to selecting a tablet over a traditional laptop. It can

AGuide to thelResponsible Operation
of Small Unmanned Aircraft

also be beneficial o select a device that is suitably ruggedized to meet the operating
environment; otherwise, the device may require aftermarket ruggedization, including
cases and screen protectors. As it may be necessary to input commands as quickly

as possible, a touchsereen can be advantageous but may not completely replace a
keyboard, and it may also lead to inadvertent inputs. Finally,in most cases it is prefer-
able to choose an interface device with multiple USB ports, an HDMI port (or other
means of externally displaying or expanding the screen imagery), and an SD card port
for readily downloading camera images as required.

21 THEDRONER'S MANUAL

Control column aft

Aircraft Systems

2

Introduction to Airframes 2 B

‘Three basic types of RC aircraft are readily available for adaptation as small unmanned §

aircraft. These aircraft can be divided into two categories based on their method of y

generating lift. Airplanes, which direct their thrust along their longitudinal axis in

order to move through the air and derive lift from the air moving over their wings, are Elevator

referred to as fixed-wing aircraft. Rotor-wing aircraft, including both traditional heli- Downward aerodynamic force

copters and multicopters, use a rotor or set of rotors to direct their thrust vertically in

order to generate lft, and are thus considered capable of vertical takeoff and landing Figure #12. The location and operation of the elevator.

(VTOL). The VTOL capability ilit

allow them to operate well with ll while fixed-wing pl fFer signifi- Elevators—These control surfaces on the horizontal stabilizer may be deflected

cantly more endurance. Although they belong to separate categories, airplanes and downward in order to produce more lift on that aerodynamic surface, rotating the tail
utilis 1bl 1 surfa der to while upward and the nose downward. Deflecting the elevators upward will result in nega-

lish this using ESCs. Table 1-1 shows a comparison tive lift or a downforce on the horizontal tail, pointing the nose upward (Figure 1-12).
of these airframe categories, including the pros, cons, and typical missions for each. “This control surface is responsible for changes in pitch, rotating the aircraft about the

lateral axis
Table 1. Comparison of airframe categories . .
Rudder—Similarly,the control surface referred to as the rudder on the vertical
stbilzer may be defected sithe et orsight n order to generate  ide force n the
o anar e iea i) e e opposite direction, thus yawing the aircraft (Figure 1-13). This force generated by
the rudder rotates the aircraft about the vertical axis. The rudder is primarily used to
coordinate the aircraft when banking or turning,

e ectronic RPM control €5Cs)
Pros

High endurance g
simple gt contrl “VToL capably “VTOL and hover capabilty ﬂ p
gy R "

- High failure tolerance (glide) - Non-directional

- Relatively low-cost
- Compact, packable

cons
ctlcting he rudder
T TR Ner— Dettecting he rudcer
by e i & e
- Low failure tolerance - Low failure tolerance acting on it
wssions
Hghattude eV : Lowatude v
o e
oot o
“ErHCoE) =L LEFT ruder ncreases it pressueonthe  RIGHT uder increases aif pressure o the
left side of the fin; aircraft yaws left. right side of the fin; aircraft yaws right.
Figure 1-13. The location and operation of the rudder.
Chapter1 Unmanned System Components | 11 Chapter 1 Unmanned System Components | 19
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PRINT | Aviation Supplies and Academics

Samples of aeronautical illustrations.
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FIGURE 2-11. Example smokestack inspection flight.
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PRINT | Shoreline Community College

Booklet and posters designed for the International Education department of Shoreline Community College (WA). They are
used to promote the school around the world in Education Fairs. Illustration, Photoshop and typography work.
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PRINT | Shoreline Community College

Booklet and posters designed for the International Education department of Shoreline Community College (WA). They are
used to promote the school around the world in Education Fairs. lllustration, Photoshop and typography work.
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PRINT | Shoreline Community College

Booklet and posters designed for the International Education department of Shoreline Community College (WA). They are
used to promote the school around the world in Education Fairs. lllustration, Photoshop and typography work.
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PRINT | Vvoila French Bistrot

Creation of the menu design for a Seattle-based French restaurant. Custom menus for special events such as Valentine’s
day, Féte de la Bastille, Christmas, New Year, etc.
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DIGITAL/WEB

Voila French Bistrot

e-Newsletter designs for a Seattle-based
French restaurant to promote special events
for the subscribers. Creation of the graphics
and HTML build up.

A FRENCH BISTROT

Treat your special someone
to a romantic night out at Voila!

BOOK EARLY FOR VALENTINE'S DAY!
Call 206.322.5460 or go online at www.voilabistrot.com

oo

/,

WITH CARAMELIZED ONIONS AND Bl

HAPPY HOUR MENU

3 Columbia city bakery baguette Pilons de poulet au romarin
& truffle butter Chicken drumstick rosemary

Gnecchi in butter sage sauce

4 Truffle frites 10 Tarte flambée: bacon, créme fraiche,
4 Seasonal mixed green salad SAmmalized onlons

Croque Monsieur hot ham DESSERTS
and cheese sandwich

@
N

Créme bralée

DRINKS
Kronenbourg beer

~

Merguez frites with harissa aioli

<

Kobe burger sliders with caramelized
onions and brie
House red, white or rosé

“

Grilled romaine salad with feta cheese.
lemon olive oil dressing

PRI

Specialty cocktail

KEEP IN TOUCH - RESTONS EN CONTACT

€d Follow us on Facebook for regular updates and special events

www.voilabistrot.com

VOILA BISTROT, SEATTLE WA Laurent Gabrel, chef owner of Voilal, has recreated the quintessential Parisian
bistrot in the heart of Madison Park. A favorite among locals, it offers diners classic French fare, a full bar, and
a wide assortment of French wines,
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DIGITAL/WEB | Voila French Bistrot

Social media management (Facebook): advertisement design for a Seattle-based French restaurant.

. Voua! Fraean Dot
Come by lonight to by out an arginal French
'E
]
ATNESS
INA BOWL
@ Tag Photo | @ Add Location | » Edi
-

Oéites!

FETE DE LA BASTILLE FETE DE LA BASTILLE

x Jacon sud %

\‘/’

SOUTHERN STYLE

A P —4fac0ww?4—

ONLY SPECIAL EVENT MENU ON JULY 14th,
THE REGULAR MENU WILL NOT BE AVAILABLE.

RESERVE NOW! CALL 206.322.5360 / VOILABISTROT.COM
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DIGITAL/WEB

Timertime

Landing page and e-newsletter
design for this specific product.

‘\
I
=I 4 =
‘ 1N
EV E TRACK| OF TIME WITH TIMER]
-
.95
s 4 8
- Yy f
" £l

NEVER LOSE TRACK OF TIME WITH TIMERTIME

turn off alarm

weightless, easy to operate
perfect for home and professional cooks alike

easy transaction, fast shipping

find us on @amazon.com

$ 19.95
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DIGITAL/WEB | sur Design Studio

Banner design for this online shop. Photomontage, illustration, typography work for special events and sales.
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PRINT | OoneAmerica

Report designed for a non-profit organization based in Seattle and prepared for the state Governor and representatives.
Color cover design/photomontage. Page layout, tables, charts, typography and Photoshop work for black and white print.
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PRINT | oneAmerica

Report designed for a non-profit organization based in Seattle and prepared for the state Governor and representatives.
Color cover design/photomontage. Page layout, tables, charts, typography and Photoshop work for black and white print.
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PRINT | Northwest Federations of Community Organizations

Report designed for a non-profit organization based in Seattle and prepared for the state Governor and representatives.
Page layout, tables, charts, typography and Photoshop work for black and white print.

TABLE OF CONTENTS

AN
AMERICAN

DEBT UNPAID

Stories of native health

NATIVE PEOPLE GO WITHOUT

NEEDED HEALTH CARE

NATIVE PEOPLE, STRUCTURAL et
RACISM, AND THE SOCIAL
DETERMINANTS OF HEALTH

hors Rather, they refiect t

Karine WASHBURN | rivieragraphix@gmail.com | www.rivieragraphix.com



PRINT

Report designed for a non-profit organization based in Seattle and prepared for the state Governor and representatives.

Page layout, tables, charts, typography and Photoshop work for black and white print.

Northwest Federations of Community Organizations

CONGRESS AND THE INGIAN HEALTH
CARE IMPROVEMENT ACT
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PRINT | ColorsNW Magazine

Monthly magazine based in Seattle. Full design from front to back cover, including a portion of the advertisements for
customers. Internal documentation design such as media kits, letterhead, special event posters, invitation cards, signage, etc.

»» EDITOR'S NOTE

Edltor‘s note
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PRINT | HireTalent

White paper report and advertisement designs for a recruiting company based in New York.

/THIS IS
WHERE WE SAY
GOODBYE...

There's conventional wisdom that there are just
things you never say at an exit interview. An
understanding that for many reasons, primarily
focused on preservation of relationships and
references, it is difficult to leave behind meaningful
feedback about why the decision to leave was made.
There are few that have not experienced the exit
interview and probably fewer who would argue

that it is almost impossible to provide benevolent
feedback to enable reflection within a saavy
organization and provide improvement suggestions
for the employment experience.

hiretalent.com © 2016 H
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SUMMER SERIES | July 2016-1V

KAREN THRASHER
SOUTHWEST AIRLINES

~

THIS WEEK, | SPOKE WITH KAREN THRASHER WHO hat she has seen an evolution
manages Southwest Airlines Contingent Worker nt years, particularly in that
program and also leads the People department's FTE  the stigma attached to the contingent worker
and Contingent recruitment functions. i changing. Within her own teams, she has a
variety of generations and backgrounds of both
FTE and contingent workers; the majority of
her team are millennials. Karen feels ultimately
career suc about being open to a variety
of opportunities including contingent roles. In

Karen has been in the contingent workforce.
management (CWM) space for about six years

and particularly enjoys vendor management and
participating in the strategic partnership between
human resources and procurement. She is passionate

about the employee experience (et BN, the Southwest IMP takes teps

and feels that Southwast's toensors that contingant workers o not haves

SUMMER approach to CWM s truly driving _ Cifferent employment experience than FTEs by
SERIES the future of the industry: > decorating cubes and scheduling welcome lunches

on contingen

orkers'first days.
In the past several years, Karen

This summer,  has developed strategy for
ensuringa best in class CWM

Interms of how contingent talent is attracted and
retained, Karen states that she has not seen a
HireTalentis 5 o ot of changes in their expectations; contingent

pleased tooffer  cnqiring a positive employment  Workers are cansistentin that they do not want

ourpartnersand.  experience. Southwest made to have a different employment experience
colleagues asummer  the decision tobringthe than FTES. And she further cautions against the

management of their CWM tendency to lump expectations and drivers for the

program in house and establish _ ntire millennial workforce into one bucket, rather
an internally managed program  that organizations adapt to individual drivers.

series of interviews
with leadership

workingwithinthe  (11P) model and move away Karen is curious to see how the gig economy drives
contingent workforce  from the MSP model they had talent management in the years to come.
management GWM) _formerly had in place. Karen Looking ahead, Karen anticipates a workforce
shares that during the years that  heavier in the use of contingent labor and a CWM

space. This series

Southwest partnered with an environmentin which freelance management
will hightight their  \SP, the organizationwas able  systems are leveraged to increasingly support
perspectiveson  to gain experience and valuable e ability of organizations to engage talent in
wheretheindustry  Subject matter expertise he way they prefer to work. Karen expects more
however, the decision organizations to question the value proposition
rom an
hascome fromand i tothe IMP modelwas  of the managed service provider (MSP) model,to
whereitis moving.  paceg ypon Southwest'sculture  create, and to identify alternative options for :wM
It's perfect forboth  and ts'value of people as its Shois also strategizing around how to be able t
the ride to the beach  most competitive advantage. incorporate the 1099 population mto(heralentm\x
andforfeetinthe  They wanted toensure that this  in her program while mitigating risk.

culture directly extended to
and influenced their contingent
workforce population.

toss reading. | wiw.southwest.com
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n of ideas
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d breadth their talent brings to
Within a truly organization in any industy
several conversations about what it would F

taken to ensure talent didn't exit the o

of talent manager

To explore further, please contact us at
646.790.8356 or info@hiretalent.com.
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RESULTS DRIVEN
ENGAGEMENTS

COLLABORATIVE AND
SUPPORTIVE THOUGHT
LEADERSHIP CONCEPTS

NATIONAL SERVICES

® @ @ ®

Direct Hire Contingent Staffing  Statement of Work  Contingent Workforce Thought
Resources Executive Recruitment  Leadership

RESULTS SPEAK FOR THEMSELVES

2X FASTER 140%

Submission Time ~ Higher Interview rate

re and current life situation. Caution must be
oles are not narrowly defined and
ards the development

tise to contribute to an informed evolution of

CONTACT INFO

info@hiretalent.co

ww hiretalent.

KEEP UP WITH HIRETALENT

HIRETALENT

- A‘-

HIRETALENT has the broad perspective of working
across industry with client stakeholders, corporate
human resources, MSP providers, VMS partners, and
internal program teams responsible for the strategy
and tion of direct hire and continent workforce
management. We are passionate about being a thought
leader in the talent community. We are proud to be a
driver and innovator in the evolution of the industry.

90% 90% 100%

Acceptance Rate  Retention Rate  Compliance

KEEP UP WITH HIRETALENT
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LOGO DESIGN

Example A: Client requested
a logo that could be versatile.
Here, the icon is designed to

easily convert into a sticker
for the company packaging.

The client was offered multiple
ideas in both black and white

and color.

Exemple B: This non-profit
organization requested a
design that would allow
the insertion of the affiliate
location with no negative
effect to the logo.
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ILLUSTRATION / PHOTOMONTAGE

Bienvenidos.
Univision Seattle!

"CCOLORSW™
A P HOP Zatn
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PROTOTYPE / PACKAGING

Aviation Supplies and Academics (www.asa2fly.com)
Sample mockups and packaging design for this
publishing company.

J9ndwo Wby

i

Flight Computer

Flight Computer

Flight Computer

The Stop Creation of mockups for
a Seattle-based restaurant.

Timertime Packaging design
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